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Matchmaking program
 for Mir Detstva’2010 and CJF’2010. Autumn
(September, 28 - October 1, 2010, Expocentre, Moscow, Russia)
Expocentre and EXPA Foundation would like to offer you a new service for national pavilion participants at Mir Detstva’2010 and CJF’2010. Autumn – matchmaking program which will make the participation of each company within the national pavilion even more profitable and successful.

Matchmaking program is an up-to-date format of running business meetings between suppliers (exhibitors) and buyers within Mir Detstva’2010 and CJF’2010. Autumn international trade shows, the main purpose of which is facilitating sales activity of its participants. An exhibitor is offered a program of pre-arranged face-to-face meetings with visitors – major buyer companies from the most developed cities of Russia: Moscow, Central region cities, Saint Petersburg, Samara, Perm, Kazan, Yekaterinburg, Chelyabinsk, Krasnodar, Rostov on Don, Volgograd, Novosibirsk, Omsk, Krasnoyarsk, etc.  
Buyer Database includes about 1000 companies of the following profile: distributors, dealers, wholesale companies, regional retail chains and independent retail shops.
Face-to-face program implies:

· Up to 5 buyers to each booth during the show 
· Selecting targeted buyers profile by the participants according to their sphere of activity and market requirements 

· Key Buyers from the largest and most developed cities of Russia
A Pavilion unites companies under one country, one market and often presents certain product groups. These factors greatly increase the general effect of the program and therefore, the effect for each company in particular.
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The cost of the program is 8 500 EURO and includes up to 5 meetings to each booth of the pavilion* during the show/
* the given quantity of meetings is calculated for 7-10 exhibitors per a pavilion and can be changed if there are more companies located at the pavilion booth. 
Participation in our program is your investment in future profits!
How does it work?

· Each exhibitor within the pavilion fills out the form indicating its sphere of activity & buyer profile from company type and size to its geography and sends it to the organizer by the 12 July 2010. Received information will be taken into account in buyer selection. 
· The program experts all over Russia contact via phone & mail, meet with buyers face-to-face and present the pavilion exhibitors inviting them to visit the company’s booth at the exhibition. 

· All participants of the pavilion via pavilion coordinator will receive a schedule of business meetings a week prior the show. 
We sincerely wish you successful meetings at our trade show!

organizers of the program – Expocentre and EXPA Foundation
This form should be returned by

12 July 2010 by e-mail to baranova@expafound.ru  
Matchmaking Program Participation form 
for national pavilion of ______________________(name of country)

Pls be aware! Each pavilion’s exhibitor should fill in this form separately
1. Company name, city, country_______________________________________________________________________________

2. Exhibition Booth №_______________________________________________________________________________________
3. Name of a person responsible for participation (Please, also indicate Mr/ Mrs/ Ms)

_____________________________________________________________Position_____________________________________

4. Phone/Fax______________________________________________________________________________________________

5. E-mail, www_____________________________________________________________________________________________

6.  Industry and sub-industry for your company 

7. What exhibition are you going to participate in?

□ Mir Detstva’2010




□ CJF’2010. Autumn
Segment of the exhibition you will present your company at

□ Goods for newborns and infants



□ Children’s clothing and footwear 
□ Games, toys, hobbies, education and development

□ Accessories for children
□ Everything for parties, events and entertainment

□ Clothes for pregnant women 

Extensive information about your products and new releases that you will present at the show

__________________________________________________________________________________________________________
8. Production price range
□ High                      □ Above-Middle                      □ Middle                           □ Low                
9. Business profile of targeted buyer companies
□ Distributor \ Importer




□ Retail shop


□ Wholesaler (no importer)



□ Architectural company

□ Retail chain





□ Others (please specify) ___________________________________




10. Your company’s representation status in Russia (please, choose an appropriate variant)

□ Company doesn’t have a representative office\importer\distributor in Russia, and we plan to get it at the exhibition

□ Company has a representative office\importer\distributor in Russia, but we look for some more Russian representatives\importers\distributors
□ Company has a representative office\importer\distributor in Russia, and we look for dealers which are going to work with our Russian representative office\importer\distributor
□ Other (please specify) ______________________________________________________________________________________
11. Regions \ cities of Russia you are interested in for market expansion (you may provide names of local companies you are interested to get in contact with, as well)
__________________________________________________________________________________________________________

12. Additional comments and requests to targeted buyer companies

__________________________________________________________________________________________________________
Additionally file detailed information of your company’s portfolio (short PDF presentation preferably in Russian, etc.)

Important information:

· By filling in this form you confirm your participation in the matchmaking program of Mir Detstva’2010 and CJF’2010. 

· The total cost should be paid to the program organizer (EXPA Foundation) according to the following scheme: 50% - no more than two weeks after applying for the program, the rest 50% - a week prior the show after getting the schedule of meetings.
· Within the Program prior to the show all trade visitors - local buyer companies – will receive information about your company provided by you in this form and additionally.
· A week prior to the show we’ll provide the meeting schedule for you and your target group of buyers
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Please, send the filled in form to the program manager:


  � HYPERLINK "mailto:baranova@expafound.ru" ��baranova@expafound.ru� Anna Baranova








_1334136613.doc
[image: image1.png]






