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Licensing agencies and license owners   

Sports and playground equipment 

“We’ve been participating in Mir Detstva since its first edition. It is a part of 
our life.”  
Marina Ushakova, General Director, Mart 

“We were happy to see many visitors despite the crisis. The decision to 
participate was clear cut. We have to fight for our consumers and show them 
that many western manufacturers are ready to sacrifice their profit to keep 
them.”  
Ekaterina Shirokaya, Representative of Cam, Peg-Рerego, Baby-Oк, Pali “We exhibit every year, and we like it more and more every year. Participation 

in Mir Detstva always brings results.”  
Georgiy Semikhov, Director, Tsaritsynskaya Igrushka 

“There are especially many visitors this year. The majority of our clients 
have come from the Southern Federal District, the Urals, Siberia, Belarus, 
and Saint-Petersburg.”  
Olga Bako, Sales Director, Nasha Igrushka 

“We are extremely satisfied with the exhibition. We had many inquiries and 
interesting offers. We are experienced exhibitors and we know that it is not 
often that contracts are signed right at the stand. Here we have 
memorandums coming one after another.  That is why I am positive: 
see you next autumn!” 
 Aleksandr Sablukov, General Director, 0plusmedia

“Every year Mir Detstva proves to be the best event for the children’s goods 
industry. We are always happy to take part in it. The results are always around 
the corner!”  
Nataly Prigaro, General Director, RT

Adamex, Brevi, Cam Il 
Mondo Del Bambino, Balu, 
Disney, Fisher Price, Gots, 
Gremmy, Hansa, Hauck, 
Lego, Maxi-Cosi, Pali, 
Playmobile, Schleich, 
Neonato, Peg-Perego, 
Smoby, Happy Baby, Dr 
Brown, Erbesi, Bebecar

Bauer, Gamma, Zvezda, Znatok, 
Zolotoy Gus’, Krasnaya Zvezda, 
Lyubimka, Nordplast, Russian 
Style, Stellar, Academia Group 

Product Sectors*

/en

Mir Detstva is the largest event in Russia, neighboring countries and Eastern Europe to 
showcase all global trends of the market of goods and services for children and teenagers. 
It has a substantial support of the government, public organizations and the business. 
А large number of top quality exhibitors and professional visitors testify to the show’s high 
standing.  

Mir Detstva is a meeting point for manufacturers and distributors of goods for children and 
teenagers, wholesalers, retail chains, specialty stores, and specialized mass media. 



Mir Detstva 2015
Facts & Figures:

CJF – Child and Junior Fashion 2015. 
Autumn 
Facts & Figures:

502 exhibitors from 30 countries 
1,000+ trade marks 
17,440 professional visitors 

253 exhibitors from 19 countries 
350+ brands 
16,570 professional visitors 

Our associated events are a major networking platform to discuss the most relevant problems and aims 
of Russian manufacturers of goods for children.

Purchasing Centre for Retail Chains™ of Goods 
for Children 

Expo-Academy New Educational Project 

Mir Detstva features the 17th International Balloon Festival 

11th Russian Trade Forum for Children Goods
Suppliers 

The Investment Forum “Investments 
in the Childhood are Investments in the Future 
of Russia” was one of associated events 
organized by the Russian Ministry of Industry 
and Trade
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Associated events 
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Mir Detstva and CJF are Russia’s largest 

trade shows for children’s goods in terms

of number of both exhibitors

and visitors.

Exhibit goals  Visitor job title 

Sales leads

Sales increase

Networking

New markets

New product promotion

Company image

Market research

78%

75%

66%

43%

38%

37%

21%

The majority of exhibitors reach their goals 

CEO/owner 

Purchasing director

Stock/purchasing manager

Head of marketing

Designer

Preschool director/educator

33%

24%

21%

11%

6%

5%

Visitor goals Satisfaction

82%

66%

59%

35%

26%

6%

5%

91%

82%

94%

83%

Retail

Production

Services

Wholesale

 

65%

15%

10%

5%
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Visitor profile Learn about new products

Find suppliers

Networking

Generate sales leads

Research competition

Research the show with the aim
of future participation

Attend associated events 
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www.cjf-expo.ru/en

Bimbavera, Moda per 
Bambini, Modnye Deti, and 
Slavyanka Garment Factory  



2014 

Our exhibitors present 
well-known brands such 
as De Salitto, Acoola, 
Gusti, Nels, Mayoral, 
Reima, Didiriksons 
1913, Noble People, 

Smena, Malenkaya Ledy, 
Salut, Desty, Peremena, 
Little People, Taif, Artel, 
Nevsky Alliance, 
Malenky Prince, Luhta, 
Crockid, Showroom 

Bimbavera, Moda per 
Bambini, Modnye Deti, and 
Slavyanka Garment Factory  

The School Uniform
Salon is launched 

2015 
The CJF. 
Shoes Salon 
is launched 

The Children’s Catwalk 
has a record number 
of participants The show gains 

support of the Russian 
Ministry of Industry 
and Trade 

Mir Detstva
Phones: +7 (499) 795-26-79, 795-37-60, 795-26-72
E-mail: ivanovanv@expocentr.ru,
morozova@expocentr.ru,
korotkova@expocentr.ru
www.mirdetstva-expo.ru/en 

CJF – Child and Junior Fashion
Phones: +7 (499) 795-39-10, 795-29-01
E-mail: lem@expocentr.ru, 
sedova@expocentr.ru
www.cjf-expo.ru/en

School uniforms

Logo of CHILDREN’S 
CATWALK PARTICIPANT means

• professional acknowledgement of high quality 
 of the participating collection 
• confirmation of the manufacturer’s professional status  
• additional promotional opportunity  
• consumer guide to quality clothes for children  
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CJF Product Sectors

 bring to  safe goods 
 helps to keep up with industry trends.

 It promotes

 
for children


